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SCHEMEOFCOURSES

SemesterI

Course
No.

CourseTitle L T P Total
Credits

CoreCourses:

Ph.D.-101 ResearchMethodology 4 -- -- 4

Ph.D.-102 A.ResearchandPublicationEthics(RPE)

B.Term Paper

1

1

--

--

1

--

2

1
ElectiveCourse

Ph.D.-103 Students are required to optone paperfrom the
followingGroupA:

4 -- ... 4

Ph.D.-104 Students are required to optone paperfrom the
followingGroupB:

4 -- -- 4

TotalCredits 13 -- 2 15

ElectivePapersofGroupAandB:

CourseNo CourseTitle L T P
GroupA:
Ph.D.-103 ContemporaryIssuesinAccountingandFinance 4 -- --
Ph.D.-103 Contemporary Issues in Human Resource

Management
4 -- --

GroupB:
Ph.D.-104 ContemporaryIssuesinMarketing 4 - --
Ph.D.-104 ContemporaryIssuesinInternationalBusiness. 4 -- --

GrandTotal:15(CreditHours)
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Ph.D.-101:ResearchMethodology

Course Overview:To familiarize the students with conceptualand application

aspectsofvariousresearchtoolsandmethods.

Credits:4-0-0

 OverviewofResearchinCommerce&Management,Meaning,Purpose,Concept
andtypesofresearch,Significanceofresearchinsocialandbusinesssciences.

 Hypothesisformulation,Techniquesofdatacollection–Questionnaire,interview,
observation,casestudy;Contentanalysisandprojectivetechniques.Review of
literaturebasedonareasspecificstudy.

 Sampling Technique:Sampling theory-Typesofsampling-Stepsinsampling-
SamplingandNon-samplingerror-Samplesize–Advantagesandlimitationsof
sampling.

 Measurementand BasicScaling Techniques:Normal,ordinal,interval,ratio
scales,measuringattitudes–Summatedratingscale(Likertscale),semantic
differentialscale,Reliability-Split-halftestandretest.Cronbachalpha,Validity,
Content/face,constructvalidity–Convergentdiscriminant.

 DataAnalysisthroughSPSS–Univariate&Bi-variate:Datafeeding,descriptive
statistics,correlation,regression,ANOVA,post-hocanalysis,hypothesestesting,
t-test,f-test,2test.

 Data Analysis through SPSS – Multivariate Analysis:Multiple correlation,
Multipleregression,Factoranalysis,Clusteranalysis,Discriminant,MANOVA,
SEM.

 Structuring the Report:Chapter format-Pagination-Identification-Using
quotations-Presentingfootnotes– abbreviations-Presentationoftablesand
figures-Referencing-Documentation-Useandformatofappendices-Indexing.

 ResearchReport:Typesofreports-Contents-Stylesofreporting-Stepsindrafting
Reports-Editingthefinaldraft-Evaluatingthefinaldraft.
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References:

1. Donald R.Cooper, Pamela

S.Schindler

: Business Research Methods, Tata

McGrawHillPublishing2009

2. UmaSekaran : ResearchMethodsforBusinessWiley

India2007

3. Nandagopal,ArulRajanVivek : ResearchMethodsinBusinessExcel

Book2007

4. Wiliam GZikmud : BusinessResearchMethods,Cengage

Learning2008

5. Paneerselvam : Research Methodology,Prentice Hall

ofIndia2009

6. DipakKumarBatacharyya : Research Methodology Excel Book

2006

7. Krishnaswamy, Sivakumar,

Marthirajan

: ManagementResearch Methodology,

Pearson,2009

8. Murthy : Business Research Methods for

BusinessExcelBooks2008

9. Bhatacharya : Research Methodology,ExcelBooks,

2009

10. Hairet.al. : Multivariate Data Analysis,Pearson

Education
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Ph.D.-102:(A)ResearchandPublicationEthics(RPE)

Credits:2+1=3(RPE-2,Term Paper-1)

CourseOverview

Theobjectiveofthiscourseistoacquaintthescholarsforawarenessaboutthe
publicationethicsandpublicationmisconducts.Thiscoursehastotal6unitsfocusing
onbasicsofphilosophyofscienceandethics,researchintegrity,publicationethics.
Hands-on-session are designed to identify research misconductand predatory
publications.Indexingandcitationdatabases,openaccesspublications,research
metrics(citations,h-index,ImpactFactor,etc)andplagiarism toolswillbeintroduced
inthiscourse.

Pedagogy:

• Classroom teaching,guestlectures,groupdiscussions,andpracticalsessions.

Evaluation

• Continuousassessmentwillbedonethroughtutorials,assignments,quizzes,
andgroupdiscussions.Weightagewillbegivenforactiveparticipation.Final
writtenexaminationwillbeconductedattheendofthecourse.

Coursestructure
•Thecoursecomprisesofsixmoduleslistedintablebelow.Eachmodulehas4-5units.

Modules UnitTitle TeachingHours
Theory

RPE01 PhilosophyandEthics 4

RPE02 ScientificConduct 4

RPE03 PublicationEthics 7

Practice

RPE04 OpenAccessPublishing 4
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CourseSyllabus

THEORY

•RPE01:PHILOSOPHYANDETHICS(3hrs.)

1.Introductiontophilosophy:definition,natureandscope,concept,branches

2.Ethics:definition,moralphilosophy,natureofmoraljudgmentsandreactions

 RPE02:SCIENTIFICCONDUCT(5hrs.)

1.Ethicswithrespecttoscienceandresearch
2.Intellectualhonestyandresearchintegrity
3.Scientificmisconducts:Falsification,Fabrication,andPlagiarism (FFP)
4.Redundantpublications:duplicateandoverlappingpublications,salamislicing
5.Selectivereportingandmisrepresentationofdata

 RPE03:PUBLICATIONETHICS(7hrs.)

RPE05 PublicationMisconduct 4

RPE06 DatabasesandResearch

Metrics

7

Total 30
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1.Publicationethics:definition,introductionandimportance
2.Bestpractices/standardssettinginitiativesandguidelines:COPE,WAME,etc.
3.Conflictsofinterest
4.Publicationmisconduct:definition,concept,problemsthatleadtounethical

behaviorandviceversa,types
5.Violationofpublicationethics,authorshipandcontributorship
6.Identificationofpublicationmisconduct,complaintsandappeals
7.Predatorypublishersandjournals

PRACTICE

 RPE04:OPENACCESSPUBLISHING(4hrs.)

1.Openaccesspublicationsandinitiatives
2.SHERPA/RoMEOonlineresourcetocheckpublishercopyright&self-archiving

policies
3.SoftwaretooltoidentifypredatorypublicationsdevelopedbySPPU
4.Journalfinder/journalsuggestiontoolsviz.JANE,ElsevierJournalFinder,

SpringerJournalSuggester,etc.

 RPE05:PUBLICATIONMISCONDUCT(4hrs.)

A.GroupDiscussions(2hrs.)

1.Subjectspecificethicalissues,FFP,authorship
2.Conflictsofinterest
3.Complainsandappeals:examplesandfraudfrom Indiaandabroad

B.Softwaretools(2hrs.)

Useofplagiarism softwarelikeTurnitin,Urkundandotheropensource
software tools

 RPE06:DATABASESANDRESEARCHMETRICS(7hrs.)

A.Databases(4hrs.)

1.Indexingdatabases
2.Citationdatabases:WebofScience,Scopus,etc.

B.ResearchMetrics(3hrs.)
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1.ImpactfactorofjournalasperJournalCitationReport,SNIP,SJR,IPP,Cite
Score

2.Metrics:h-index,g-index,i10index,almetrics

(B)Term Paper
Credits:1-0-0

CourseOverview:

Howtoformulateaviableresearchproposal?

Todevelopanalyticalskillsamongthebusinessstudents.

Howtowritearesearchpaper?

Howtowritearesearchdissertation?

CourseOutline:

MonthlyAssignments

Eachstudentwillbegiventwoassignmentsonthesubjectrelatingtomajorareaof

study.Eachstudentisexpectedtoworkindividuallyontheresearchassignmentstobe

evaluatedbythedepartment.

ResearchPaperWritingandResearchProposal

Thisisthemainrequirementofthecourse.Thispaperwillserveasanimportant

requirementashow todesignaresearchpaper,researchproposalandproject.For

thosewhoplantoconductresearch,thispapershouldform thebasisoftheirresearch

dissertationproposalandfinaldissertation.Thestudentshouldsubmitoneterm paper

maximum of25pagesontheirspecializedareaofresearch.

ElectivePapers:

Therearetwogroupsi.e.AandBconsistingoftwopapers.Thestudent

willhavetooptonepaperfrom eachgroupcompulsory.

Group-A:
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Ph.D.103:ContemporaryIssuesinFinanceandAccounting

Credits:4-0-0

CourseOverview

TheobjectiveofthiscourseistoacquaintthestudentsofPh.D.withtheadvanced

knowledgeoffinanceandaccountingfunction.Thiscoursealsohighlightstheemerging

issuesofcorporaterestructuringandcontemporaryaccounting.

CourseSyllabus

EmergingTrendsinFinancialMarkets:AnOverview ofGlobalFinancialenvironment,

CapitalMarketandMoneyMarket.,Sub-primecrisis-Reasons,impact,remediesand

lessonstobelearnt.

PricingofIPOs:Conceptualandresearchissues.

Issues in Corporate Restructuring:Need,Methods ofrestructuring,Mergers and

Acquisitions,Divestiture,Contracting Out,OutrightSale,Disinvestments,Leveraged

buyout

Behavioralfinance;ConceptualandresearchIssues,MicroFinancinginIndia;Financial

inclusionandroleof banks

FinancialRiskManagement-Rationale,Significance,typesoffinancialrisks.Roleof

derivativesinmanagingfinancialrisk

ContemporaryAccounting:Human Resource Accounting,EnvironmentAccounting,

SocialAccountingandValueaddedAccounting

FinancialReporting:IndianGAAP,Anoverview ofInternationalFinancialReportingStandards,

ConvergenceofAccountingStandardsandIFRSs.Needforonlinereporting.BalancedScore

CardasPerformanceMeasurementTool.

References:

 J.J.Hamton,FinancialDecisionMaking:Concepts,ProblemsandCases,
Prentice-HallofIndia,NewDelhi,4thEdition.

 KhanandJain,FinancialManagement,TataMcGraw-HillPublishingCo.Ltd.,New
Delhi,4thEdition.

 StephanA.Ross,RandolphW.WaterfieldandJefferyJaffe,CorporateFinance,
TataMcGraw-HillPublishingCo.Ltd.,NewDelhi,7thEdition.

 RichardA.BrealeyandStewartC.Meyers,PrinciplesofCorporateFinance,Tata
McGraw-HillPublishingCo.Ltd.,NewDelhi,6thEdition.

 CostandManagementAccounting-Horngren
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Ph. D. 103: Contemporary Issues in Human Resource
Management

Credits:4-0-0

CourseOverview

Thestudentshouldbeabletocriticallyanalyzeorganizationalsituations,prescribe

coursesofactionnecessaryforproblem solving,andintegratingthestepsnecessary

foreffectiveimplementation.Uponcompletion,thePh.D.studentshouldbeableto

indicateandexplainvariousresearchissuesinHRinterventionsthatmayberequired

whendealingwiththeworkenvironment,people,andproblems.

CourseSyllabus

AnoverviewofHumanResourceManagement:FrameworkofHRM inthepresentday
corporatesector;environmentalscanning,buildingupskillsforeffectiveHRmanager.
HRM intheGlobalContext

HumanResourcePlanning:Factorsaffecting,process,andbarriers.Stocktaking,Work
Force Flow Mapping,Age and Grade Distribution Mapping;Behaviouralfactors in
HumanResourcePlanning.

AnalyzingWorkandDesigningJobs:Induction,Placement,Socializing,Promotionand
Succession.JobAnalysis,EvaluationandJobdescription

RetentionStrategies:NeedforRetention,Causesofattritionofmanagerialpersonnelin
modern dayservice and manufacturing organizations.Managing Separations and
Rightsizing.ManagingChangeinOrganisations.

EmergingIssuesinPerformanceManagement:Rationale,MethodsofPerformanceAppraisal

andPotentialEvaluation.

EthicalIssuesinHumanResourceManagement:NeedandImplicationsofEthicsforHuman

ResourceManagement,CrossculturalissuesinHRM

References:

 GarryDesseler,HumanResourceManagement,Prentice-HallofIndiaPvt.Ltd.,NewDelhi,
10thEdition.
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 EdwinB.Flippo,PersonnelManagement,McGraw-HillBookCompany,6thEdition.
 RaymondNoe,Wright,Gerhart&Hollenbeck,HumanResourceManagement–GainingA

CompetitiveAdvantage,TataMcGraw–HillPublishingCompanyLtd.,NewDelhi,5th

Edition.

Group-B

Ph.D.104:ContemporaryIssuesinMarketing

Credits:4-0-0

CourseOverview:TodevelopknowledgeandunderstandingofPh.D.studentsonthe
variousaspectsofmodernmarketingmanagement

CourseSyllabus

Orientation ofModern Marketing and Analyzing MarketOpportunities:Marketing
TasksandApproachestoModernMarketing,MarketingEnvironmentandEnvironment
Scanning,AnalyzingMarketEnvironment

ConsumerBehaviour:Factors Influencing,ConsumerBuying BehaviourProcess,
ModelsandScalingTechniques;MarketSegmentation,TargetingandPositioning.

MeasurementProcessinMarketingResearch:MeasurementinMarketing,Difficulties
inMeasurement,AttitudeMeasurement:ImportanceofAttitudeinMarketing,Natureof
AttitudesandtheirMeasurement.

Applied Marketing Research: Demand Measurement and Forecasting,Product

Research,AdvertisingResearch,DistributionResearch,SalesControlResearch,Pricing

Research,MotivationResearch.

CustomerEvaluationofServiceQuality: GapsModelforimprovingtheQualityof

Service-knowledgegap,standardsgap,deliverygap,communicationsgap.Service

Recovery.

Supply Chain Management:Components ofSCM,PhysicalDistribution System;

Distribution Channels,Types & Functions,Selection,Cooperation and Conflict

Management

RetailMarketing:Forms ofRetailorganization – levels oforganization.Retail

OrganizationStructures;DemographicAnalysisinRetailing-Agedistributionpopulation,
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Income Urbanization,shrinking household,working women,diversified minorities.

EmergingTrendsandresearchIssuesinRetailing.

GlobalMarketing:Rationale,Indiaand Worldtrade,ForeignTradepolicyinIndian

context,ConstraintsinGlobalmarketing,DestinationwiseandCommodityWiseTrends;

OutsourcinganditsmarketingImplicationsforhomeandhostcountries.

EmergingIssuesinMarketing:GreenMarketing,HolisticMarketing,NetworkMarketing,

EventMarketing,NucleusMarketing;MergersandAcquisitions:RegulatoryFramework,

MarketingIssuesandRelevancein21stcenturybusinessEnterprises

References:

KotlerPhilip&Armstrong,G.,PrinciplesofMarketing,Prentice-HallofIndia,,2008.
KotlerPhilip,MarketingManagement,Prentice-HallofIndia,2007.
KotlerPhilip&Keller,PrinciplesofMarketing,Prentice-HallofIndia,2007.
SaxenaRajan,MarketingManagement,TataMcGraw-HillPublishingCo.Ltd.,3rd

Edition.

Ph.D.-104CONTEMPORARYISSUESININTERNATIONAL

BUSINESS

Credits:4-0-0

CourseOverview:TodevelopknowledgeandunderstandingofPh.D.studentsonthe
variousaspectsofmodernbusinessandfactorsaffectingbusinessdecisionsandalso
todevelopinsightofstudentsastotheareaandtopicintheareathattheymayworkup
todeveloptheirPh.D.proposals.

CourseSyllabus

InternationalBusiness:Concept,Importance,Rationale;GlobalizationanditsPhases.

InternationalTradeTheories:AbsoluteAdvantages,ComparativeAdvantages,Factor
ProportionsTheory;TheProductLifeCycleTheoryandModernTheories.
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GovernmentInfluencesonTrade:EconomicandNon-EconomicRationaleforGovt.

Intervention;InstrumentsofTradeControl:TariffsandNon-TariffBarriers

RegionalIntegrationandEconomicBlocks:LevelsofRegionalEconomicIntegration;
LeadingEconomicBlocks:EuropeanUnion(EU):NorthAmericaFreeTradeAgreement
(NAFTA);SouthAsianAssociationofRegionalCooperation(SAARC);Associationof
SouthEastAsianNations(ASEAN).

ForeignInvestments:PortfoliosVsForeignDirectInvestments(FDI);RoleandImpact
onDevelopingCountries.
DevelopmentinInternationalMonetarySystems:ForeignExchangeMechanism andits

Determinants.

EvolutionofWorldTradeOrganization(WTO):GeneralAgreementonTariffsAndTrade
(GATT,1994):TradeRelatedInvestment Measures(TRIMs);AgreementonSubsidies
and Countervailing Measures;AgreementonTradeRelated AspectsofIntellectual
Property Rights (TRIPS);and GeneralAgreement On Trade And Services
(GATS).ImpactofWTOonDevelopingCountries.

References:

1.Cavusgil,S.KnightGary and Riesenberger,John R(2009),InternationalBusiness-
StrategyManagementandtheNewRealities,PersonEducation,DorlingKindersley(India)
Pvt.Ltd,Delhi.

2.Rao,M.BandguruManjula(1998),WTOandInternationalTrade,VIkasPublishingHouse
Pvt.Ltd,NewDelhi.

3.AllIndiaManagementAssociation(1998),GlobalTrendsinFinanceand–Opportunityfor
India,Excellbooks,NewDelhi.

4.Rao,P.Subba(2008),InternationalBusiness,TextandCases,IIndedition,Himalaya
PublishingHousePvt.Ltd.NewDelhi.

5.ShailajaG,(2008),InternationalFinance,UniversityPress(India),Pvt.Ltd,Hyderabad,
India.

6.Daniel,JohnD.,Radebangh,LeeH.andSulivanDanielP.,InternationalBusiness–
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EnvironmentandOperations,19thed.,NewDelhi.
7.CzinkotaMichaelR.,RonbibenIikkaA.RonkainenA.andMoffetMichealH.,International

Business,6thEdition,Thomson,SouthWestern,Bangalore,2005.
8.C.PaulHallwoodandRonaldMacdonald,InternationalMoneyandFinance,Blackwell,

OxfordU.K.,1995.
9.SharanVyuptakesh,InternationalBusiness– Concept,EnvironmentandStrategy,2nd

Edition,PearsonEducation,Delhi,2006.
10.Hill,CharlesW.L.andJain,ArunKumar,InternationalBusiness– Competinginthe

GlobalMarketPlace,5thEdition,TheMcGrawHillPublishingCo.Ltd.,NewDelhi,2006.
11.Oatley,Thomas,InternationalPoliticalEconomy,PearsonEducation,2004.
12.EitemanDavidK,StonehillArthurIandMichealH.Moffett,MultinationalBusiness

Finance,AddisonWesley,PearsonEducationAsia,NinthEdition,2001.
13.WorldTradeCentre(ed.ArunGoyal),WTOintheNewMillennium,AcademyofBusiness

Studies,2000.


